Gordon Ford College of Business

Western Kentucky University

Office of the Dean

745-6311

REPORT TO THE UNIVERSITY CURRICULUM COMMITTEE

Date:

February 15, 2008

FROM:

Gordon Ford College of Business Curriculum Committee 

The Gordon Ford College of Business Curriculum Committee submits the following items for consideration:

	Type of Item
	Description of Item and Contact Information

	Action


	Proposal to Create a New Major Program (Entrepreneurship)

Contact:  Dr. Zubair Mohamed zubair.mohamed@wku.edu   Phone:  5-6360    








Proposal Date:   February 1, 2008

Gordon Ford College of Business
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(Action Item)

Contact Person:   Zubair Mohamed, zubair.mohamed@wku.edu, 5-6360

1.
Identification of program:

1.1 Program title:  Entrepreneurship

1.2 Degree:  Bachelor of Science

1.3 Classification of Instructional Program Code (CIP):   52.0701

1.4 Required hours in proposed major program:   81 hours specific to major, 128 total credit hours.

1.5 Special information: 

1.6 Program admission requirements:

Admission to the Gordon Ford College of Business

1.7 Catalog description:

The Entrepreneurship Program is designed to provide maximum flexibility in the integration of coursework and actual experience to develop entrepreneurial potential and to provide the opportunity to turn that capability into reality.  Coursework and practical experiences allow the student to apply principles of innovative thought, idea generation, market development, financial analysis, legal and ethical compliance, and human resource development.  Students are prepared to start and develop a new venture, to immediately contribute to the growth and expansion of a fast-growth firm, to be leaders in social or non-profit activities, and to be corporate “intrapreneurs” if employed in larger firms.

2.
Rationale:

2.1
Reason for developing the proposed major program:

There is significant growth in entrepreneurial activities and programs across the nation and globe.  The Kauffman Foundation reports that a large percentage of high school students (seven out of ten) want to have their own business and are choosing colleges that offer an entrepreneurship major.  Entrepreneurship programs across the country make a solid claim to being the most rapid growth academic area with more than 300 universities offering new Majors in Entrepreneurship; 500 offering new Minors in Entrepreneurship; and more than 600 having newly created endowed chairs in entrepreneurship.  Since the introduction of the Entrepreneurship Minor at WKU in 2003, the program has grown to over 150 minors. The interdisciplinary aspect of the Entrepreneurship Major in combination with other majors across campus and within the Gordon Ford College of Business adds to the overall benefit of the Major to WKU as a cross-disciplinary asset.

The Entrepreneurship Major will also directly address the issue of Kentucky students staying in Kentucky once they graduate.  The Entrepreneurship Major opens many doors of opportunity in employment throughout the Commonwealth, but particularly in South-Central Kentucky.  Minors in entrepreneurship over the past three years have been highly sought after by area employers obtaining some of the best jobs available upon graduation.  A good example is Hitcents which has grown from 3 people to over 50 people in five years, employing several WKU entrepreneurship students.  

2.2
Projected enrollment in the proposed major program:

Based upon the rapid growth of the Entrepreneurship Minor to over 150 students in a three year period and the experience of other universities as they initiated their Entrepreneurship Majors, a reasonably conservative projection would be 60 majors within two years of creation with a rapid growth rate at that point to 100-150 majors within four years.  

2.3
Relationship of the proposed major program to other programs now offered by the department:

The Entrepreneurship Major will complement the other majors offered within the Management Department and Gordon Ford College of Business.  

Comparison of Entrepreneurship Emphasis To Business Administration Emphasis: 

Business Administration 


Entrepreneurship
MGT 311




MGT 312

MGT 305/MATH119 



MGT 305/MATH 119

MGT Elective




MGT Elective  

Senior Assessment



Senior Assessment

MGT 498/496




MGT 496

FIN Elective




FIN 441

MKT Elective 




MKT 427

ECON 414




Entrepreneurship Elective 1

ACCT 315




Entrepreneurship Elective 2

MGT 361




Entrepreneurship Elective 3

MGT 417




Approved Elective

Prof. Elective 




Approved Elective

MGT 313




MGT 313

2.4
Relationship of the proposed major program to other university programs:

The design of the Entrepreneurship Major is intentionally flexible to allow students to design a program of direct relevance to their career choice.  As a stand-alone major, it is anticipated many students will achieve dual majors utilizing Entrepreneurship as an expansion of a traditional discipline.  Numerous courses within the specified required classes and electives are offered by multiple departments.  As other departments develop or identify contemporary courses that have an entrepreneurship slant, they will be incorporated into the major to allow students maximum flexibility.  One of the hallmarks of entrepreneurship education is that innovative thinking is universal across disciplines.  Once originality has become the acid test of success, the Entrepreneurship Major will strive to provide linkages throughout the GFCOB and the entire campus to make the major a relevant consideration for all students.

2.5
Relationship of the proposed major program to similar programs offered elsewhere in Kentucky and in other states (including programs at benchmark institutions):

Northern Kentucky University initiated the first Entrepreneurship Major in Kentucky two years ago with four entrepreneurship courses and a senior portfolio course.  Morehead University created the second program in Kentucky last year with four entrepreneurship courses and three approved small business electives.  The third regional program is the Middle Tennessee State University Entrepreneurship Major developed in the fall of 2000.  This major at MTSU has four required entrepreneurship classes.

The proposed Entrepreneurship Major at WKU provides greater breadth and depth than these universities used for comparison. Further opportunities for Entrepreneurship Majors to participate in entrepreneurial activities with the  Center of Entrepreneurship and Innovation (CEI), the Innovation and Commercialization Center (ICC), the new student “Fusion” project at the WKU Research and Development Center, the Students in Free Enterprise National Award Winning Team, the Small Business Institute (SBI), a new business plan competition being established with all universities in Kentucky, and cross-campus entrepreneurial activities such as the Entrepreneurship Expo in April match or far exceed opportunities in the comparison schools.

2.6
Relationship of the proposed major program to the university mission and objectives:

The Entrepreneurship Major is consistent with the University’s mission to prepare students to be “productive, engaged leaders in a global society.”  Inspired faculty promoting “entrepreneurial success” is central to the University’s Statement of Purpose.  Further references to cross-disciplinary programs, economic development, technological innovation, and improvement of education in elementary and secondary schools are embedded within the proposed Entrepreneurship Major.  Finally, Entrepreneurship Majors will be very active in cross-campus, community, and competitive events both regionally and nationally.

3.
Objectives of the proposed major program:

· Help students to be inspired to recognize and develop their entrepreneurship potential.

· Provide a flexible program of course delivery from multiple disciplines to assist students in developing interdisciplinary understanding of entrepreneurship.

· Support student engagement by involving students at all levels in the University, community, and entrepreneurship support groups.

· Provide lifelong development of character, leadership skills, and passion for achievement, self-confidence, and ownership thinking by encouraging students to embrace a philosophy of entrepreneurship in their personal and professional lives.

· Encourage students to engage in leading edge research and product development.

· Promote the creation of business plans and interdisciplinary prototype development through cooperative network strategies across campus, with the WKU Research and Development Center, and the WKU Entrepreneurial Network.

· Encourage new venture creation and commercialization of technology among students through corporate, public sector, grant, and private support.

· Maintain high standards of conduct both ethically and legally throughout the framework of development of the entrepreneurship program.

4.
Program description:

4.1 Curriculum: 

General Education



       44-45 Hours



Business Core:  Same As All Business Majors
       39-45 Hours

Entrepreneurship Major:  



            36 Hours

Non-specified Electives



           2-9 Hours






           Total:    128 Hours

Entrepreneurship Required Classes: 



15 Hours


  
MGT 305  
Ethics and Critical Thinking


     
MGT 312 
Entrepreneurship


     
MGT 496  
Small Business Analysis & Policy



FIN 441

Entrepreneurial Finance



MKT 427 
Entrepreneurial Marketing

Entrepreneurship Required Electives



21 Hours

15 Hours:

Pick five courses from this list with at least two areas represented.


     
ACCT 315
Management Accounting



ECON 414
Managerial Economics



MKT 323
Services Marketing


MKT 325
Personal Selling



MKT 328
Marketing on the World Wide Web



MKT 329
Business-to-Business Marketing


    
MGT 308
Innovation Management

     
MGT 311
Human Resource Management

MGT 333
Management of Nonprofit Organizations

MGT 463
Small Business Management


MGT 490
Practicum/Internship in Management

     
SM 346

Business Resource Development


6 Hours:

Two additional courses must also be selected and approved by the Management Department Chair that customizes the entrepreneurial interest area of the student.  These two courses may come from this list, but could also be from any discipline on campus that strengthens that student’s specific interest in entrepreneurship. 


4.2
Accreditation, certification, approval, and/or licensure:

The proposed major in Entrepreneurship will comply with AACSB standards for Gordon Ford College of Business Bachelor of Science degrees.


4.3
Program delivery:

The program will be delivered through traditional classroom instruction and cooperative applied venues including WKU Engineering, the Research and Development Center, and the Center for Entrepreneurship and Innovation.  Students will be encouraged to participate in relevant internships, student entrepreneurship laboratories and prototype development opportunities, and entrepreneurship student organizations such as Students in Free Enterprise (SIFE).

5.
Resources:

5.1 Faculty: Current faculty resources are sufficient.

5.2
Technological and electronic informational resources (e.g., databases, e-journals)

Current University, College, and Departmental access to databases, e-journals, and electronic information sources are sufficient.  


5.3
Facilities and equipment:

The proposed Entrepreneurship Major will also require strong support for the entrepreneurial infrastructure supporting the program.  This includes funding for the Center of Entrepreneurship and Innovation, implementation of the student laboratory and consulting service (Fusion Center) at the Research and Development Center, Students in Free Enterprise support, internship opportunities,  interdisciplinary initiatives such as the WKU Entrepreneurial Network recently created, and programs associated with Honors, Engineering, and other colleges on campus.

As indicated previously, most facilities and equipment necessary to implement the Entrepreneurship Major are in place.  Funding for University level initiatives, such as the opportunities planned for students at the Research and Development Center, will be needed as opportunities emerge and are approved.

6.
Effective Catalog Year:
Fall 2008

7.
Dates of prior committee approvals:


Management Department/Division:

_11/26/07________

Gordon Ford College of Business

Curriculum Committee


_02/13/2008______

University Curriculum Committee

_________________


University Senate



_________________

Attachment:  Program Inventory Form












